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Background and Method.
•

WWF asked Colmar Brunton to survey New Zealanders on whether they were more
or less likely to vote for a political party that was supporting Maui’s dolphins. The
outcome of this research may be used to support WWF’s ‘The last 55’ Maui dolphin
campaign.

•

This document contains the results of this question that was placed on Colmar
Brunton’s online omnibus on behalf of WWF.

•

Colmar Brunton’s online omnibus is a survey of around 1,000 New Zealanders aged
18 and over. Participants for the survey are sourced from Colmar Brunton’s online
research panel – a panel of around 220,000 members who’ve agreed to take part
in surveys in return for points.

•

The results of the online omnibus are weighted by age, gender and region so that
they are representative of the New Zealand online population.

•

The WWF question was placed on the omnibus that ran from the 5th to the 15th of
June 2014.

•

The maximum margin of error for the total sample size of 1,031 is +/- 3.1% (at the
95% confidence level).
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Results.

Would you be more or less likely to vote for a political party that was…

Expanding the ban on set nets and
trawl nets across the
entire area that Maui's dolphins live in

60%

Spending money to assist commercial
fishers' transition to new methods of fishing
in the areas Maui's dolphins live in

More likely to vote for party

51%

Would make no difference

Females are more likely than males to vote for a
political party that was expanding the ban on
set nets and trawl nets (64%, compared to 56%
of males).

23%

27%

Less likely to vote for party

7%

10%

10%

13%

Not sure

Older NZers aged 40 and over are more likely to
vote for a political party that was spending
money to assist commercial fishers’ transition
than those under 40 years (55%, compared to
46% of those 39 years or under).

Unweighted base: All respondents (n=1,031)
Results may not add to exactly 100% due to rounding.
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Question.
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Important Information

Market Research Society of New Zealand [MRSNZ] Code of Practice
Colmar Brunton practitioners are members of the MRSNZ are obliged to comply with the MRSNZ Code of Practice. A copy of the
Code is available from the Executive Secretary or the Complaints Officer of the Society.
Confidentiality
Reports and other records relevant to a Market Research project and provided by the Researcher shall normally be for use solely
by the Client and the Client’s consultants or advisers.
Research Information
Article 25 of the MRSNZ Code states:
a. The research technique and methods used in a Marketing Research project do not become the property of the Client,
who has no exclusive right to their use.
b. Marketing research proposals, discussion papers and quotations, unless these have been paid for by the client, remain
the property of the Researcher.
c. They must not be disclosed by the Client to any third party, other than to a consultant working for a Client on that
project. In particular, they must not be used by the Client to influence proposals or cost quotations from other
researchers.
Publication of a Research Project
Article 31 of the MRSNZ Code states:
Where a client publishes any of the findings of a research project the client has a responsibility to ensure these are not misleading.
The Researcher must be consulted and agree in advance to the form and content for publication. Where this does not happen
the Researcher is entitled to:
a. Refuse permission for their name to be quoted in connection with the published findings
b. Publish the appropriate details of the project
c. Correct any misleading aspects of the published presentation of the findings
Electronic Copies
Electronic copies of reports, presentations, proposals and other documents must not be altered or amended if that document is
still identified as a Colmar Brunton document. The authorised original of all electronic copies and hard copies derived from these
are held to be that retained by Colmar Brunton.

