
 

                                  WWF-New Zealand 

                                    SUPPORTER COMMUNICATIONS       December 2016 

 

Terms 

This is a full-time position based at WWF-New Zealand’s Wellington office.  

 

Purpose of the Position 

To produce marketing communications materials and content, in order to engage existing and 

new supporters with WWF’s (World Wide Fund for Nature) mission. This role is part of 

WWF-New Zealand’s Fundraising team, but will be expected to work in a collaborative and 

effective way across WWF Campaigns and NZ Projects to engage and activate people in the 

work and vision of WWF-New Zealand.  

 

Responsible to: Head of Service – Fundraising, Finance and Operations  

 

Responsibilities of the Position 

This role is part of the WWF’s Fundraising Team, which is responsible for generating funds 

from individual donors. The main responsibility of the role is to plan, write and produce 

direct marketing materials and content for WWF’s individual supporters across print and 

digital channels, helping deliver the team’s strategies for recruiting, retaining and increasing 

engagement with individual supporters. A particular focus of this role is to develop digital 

supporter communications and improve supporter loyalty and retention and digital acquisition 

of new supporters. The purpose of this work is to generate funds.  

 

An important part of this role is working together with the Head of Fundraising, Finance and 

Operations, the Fundraising Manager, and the Communications Manager (in the Campaigns 

team), to ensure supporters and the broader-public receive consistent, on-brand, clear and 

effective messages from WWF-New Zealand. The incumbent will be expected to also work in 

a collaborative and effective way across WWF Campaigns and NZ Projects to help ensure the 

implementation of WWF’s strategy through the strategic engagement and activation of New 

Zealanders in the work and vision of WWF-New Zealand. 

 

Key Responsibilities 

1. Planning, writing, designing and managing the production of marketing communications 

content and products. Taking a brief from senior staff, this will include: writing and 

designing direct mail appeals; three magazines a year; digital communications such as 

emails, e-newsletters and web and social media content and management; brochures; 

fundraising briefings, presentations, and magazines.  

2. Maintaining and managing communications databases including: email lists; 

photography; video; and relevant content.  

3. Sourcing interesting and engaging content from NZ Projects, Campaigns, partners and 

WWF International teams, using interview and research skills.  

4. Developing photography and video material to support fundraising, campaigns and 

conservation activity. 



 

5. Developing and maintaining positive and productive relationships with staff, and external 

suppliers of content and services. 

6. Maintaining a high level of accuracy, including fact-checking and sourcing approvals 

from relevant staff.  

7. Ensuring materials are on-brand and on-message.  

8. Recognising revenue generation opportunities through all external relationships, and 

providing support for fundraising activities as required.  

9. Developing WWF-New Zealand communications materials and campaigns in 

collaboration with the Communications Manager.  

10. Updating the WWF-New Zealand website and social media.  

11. Undertaking other duties as may be agreed from time to time. 

 

Experience Required 

Essential Minimum three years of relevant communications experience, preferably in a not-

for-profit organisation. 

 

Skills Required 

Must have demonstrated competency in the following: 

1. Communications / journalism / editing;   

2. Copywriting and ability to write for different channels and audiences; 

3. Direct Mail Appeal writing, design and production; 

4. Interviewing / researching skills; 

5. Digital communications, which must include designing, writing and developing online 

content and an online/digital marketing plan; 

6. Video production, filming and editing, particularly for online usage; 

7. Photography;  

8. Use of Adobe packages: Photoshop, InDesign, Illustrator, and Premiere Pro; 

9. Use of online tools and programmes, such as online petition platforms, email marketing, 

Google Adwords, and analytics tools; 

10. Ability to brief and work in partnership with creative agencies, suppliers and freelancers 

to produce effective communications campaigns and products; 

11. Excellent people skills;  

12. Understanding of brand and design;  

13. Ability to work collaboratively and effectively as part of a team;  

14. Ability to work to deadline and reprioritise as circumstances change.  

 

Personal Attributes Required 

1. A commitment to WWF’s values and mission; 

2. Excellent interpersonal skills, and a proven ability to maintain positive and productive 

internal relationships and effective relationships with external agencies, suppliers and 

freelancers; 

3. A positive approach, able to persevere when faced with obstacles and find solutions;  

4. A willingness to adapt and take on new professional skills; 

5. Ability to work in a small team environment; 

6. Ability to work with a range of people;  

7. Demonstrates integrity and inspires trust; 

8. A commitment to and recognition of the principles of equal employment opportunities; 

9. A commitment to and recognition of the Treaty of Waitangi. 

 



 

Direct Reports: None 

 

Main Working Relationships 

Internal: 

Head of Fundraising, Finance & Operations 

Fundraising Manager and Fundraising Team 

Communications Manager 

Executive Director 

Head of NZ Projects and Head of Campaigns and their Teams 

Operations and Finance Managers and their teams 

At WWF International: online and brand teams 

Throughout the WWF Network: communications/marketing/fundraising staff as necessary to 

share knowledge / skills / content.   

 

External: 

WWF-New Zealand fundraising agencies and partners  

Creative agencies and suppliers of creative services, such as photographers, copywriters, 

printers, designers, videographers and web developers  

Individual supporters  

Volunteers  

Community groups funded by WWF  

Communications and marketing staff at other NGOs in New Zealand  


